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The Harcourts Hawke’s Bay Arts Festival has quickly 
become a leading regional multi-genre arts festival. 
Its foundation in 2015 was a bold act of optimism and 
chance, founded initially on bringing a Spiegeltent 
to the region to provide a pop-up venue for the arts 
during the closure of the Hawke’s Bay Opera House for 
earthquake strengthening. 

The Festival has grown year upon year, not only 
building a strong reputation for bringing exceptional 
work from New Zealand and across the globe to 
Hawke’s Bay, but also commissioning and supporting 
the creation of work in our region, telling local stories 
from the hearts and minds of our people.

Our aim is to produce the leading annual regional arts 
festival in New Zealand – presenting and promoting 
exceptional work by local, national and international 
artists, work that is both relevant to the people of 
Hawke’s Bay and accessible to our diverse audiences.

Arts Inc. Heretaunga’s commitment to delivering the 
Festival is part of a bigger vision to see the arts grow 
and flourish in our region, bringing extensive cultural, 
economic and social benefits to Hawke’s Bay.
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Creative New Zealand’s publication Audience Atlas 
New Zealand 2017 presents eight detailed Culture 
Segments, which provide arts organisations with a 
framework to enable a deeper understanding of their 
audiences. Analysis of data from our patron database 
shows the breakdown of these segments as they apply 
to the Harcourts Hawke’s Bay Arts Festival audience.

The three predominant segments within the Arts 
Festival audience are: 

Expression (42%) 
Community, Nurturing, Generous, 
Committed

‘Expression’ are open and full of enthusiasm with varied 
and eclectic tastes. They enjoy activities that help them 
connect with and share experiences with others. They 
like to be sure that everyone is welcome to join in and 
enjoy things, and as such put a high price on inclusivity.

Essence (22%) 
Discerning, Confident, Independent, Arts 
essential

‘Essence’ consider the arts and culture essential to their 
very being. They’re confident and knowledgeable and 
look for deeply emotional connections. High quality 
culture is their primary concern and they veer away 
from the mainstream, considering it unsophisticated. 

Stimulation (11%)  
Active, Experimental, Ideas, Social

‘Stimulation’ are an active group who love adventure 
and live for the moment. They seek out new 
experiences to live a varied life and keep ahead of the 
curve. They are all about big ideas and are looking for 
something ‘out of the ordinary’. But they also attend 
cultural events for the social experience.

The defining characteristics of the Culture Segments 
span all demographics. This analysis therefore helps 
us to understand why our audiences attend, what their 
expectations are and their core values and needs, 
allowing us to engage more deeply and to build 
stronger relationships. 

At the end of the 2019 Festival we surveyed our 
audience. Here are some of their motivations for 
engaging with the Festival: 

72% of our audience surveyed rated their Festival 
experience as excellent 

Our sudience told us the top three reasons they 
come to the Festival are:

•  To have fun/be entertained 

•  To spend quality time with friends/family 

•  To energise their own creativity 

87.3% of people rated the quality of performance as 
excellent 

69% of people rated the Festival as excellent value for 
money 

83% of those surveyed are highly likely to 
recommend the Festival experience to others 

67% of people surveyed strongly agree that the 
Festival makes the region a better place to live. 

One of our key focus areas for the 2019 Harcourts 
Hawke’s Bay Arts Festival was to grow our ticket 
buying audience. We are pleased to say that 
1508 new patrons purchased tickets to Festival 
performances this year. These are individuals, who 
have never purchased tickets to the Festival. 

•  424 or 28% purchased tickets to Limbo only

•  140 or 9% purchased tickets to Limbo and another 
show or shows

•  944 or 63% purchased tickets to a show or shows 
other than Limbo

Our  
Audience
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The Village Green in Havelock North and a Spiegeltent 
have been synonymous with the Festival since its 
inception. In the absence of the Hawke’s Bay Opera 
House, this enabled us to create a unique and unusual 
performance venue as well as a wider ‘hub’ for the 
Festival – an opportunity for community to come 
together in a shared space, befitting our commitment 
to a welcoming and accessible Festival.  

The Trinity Hill Festival Garden

We are grateful to Trinity Hill Wines who supported the 
Festival Garden this year. An attractive and cosy stretch 
tent connected the hospitality area attracting people to 
eat, drink, mingle and soak up the atmosphere prior to 
and post performances. 

Local company Nino and Coe, supplied unique 
cabanas, one of these providing a private corporate 
hosting space, where we successfully hosted 780 
guests over the two weeks. 

Our free Festival Garden Sessions featured 9 local 
musicians over 4 nights. and was programmed as part 
of a new collaboration with Hawke’s Bay Music Hub. 
The diversity of sessions welcomed a broader audience 
to the Festival site and provided a perfect complement 
to the main performances in the Spiegeltent. 

Special thanks to

The Victoria Spiegeltent 

The beautiful Victoria Spiegeltent on the Havelock 
North Village Green certainly made an impression! 
Offering a significantly increased capacity of up 
to 600, we still managed to celebrate 10 sold out 
performances in the Victoria. This included 5 nights 
of Limbo in association with Strut ‘n’ Fret Production 
House. Limbo became the talk of town during the 
first week of the Festival and a sixth show was added 
on Friday evening with more than 3,200 tickets sold.

The Heart  
of the Festival

A L L E R G Y  F R E E        F O O D



8

As part of our continued focus on celebrating local 
talent and supporting more sustainable careers for our 
local artists, we again presented several local works as 
part of the Festival programme. The Festival is a much-
needed platform for local artists to not only develop 
and present their work, but also to create proposals for 
touring and presentation of this work at other venues 
across New Zealand and internationally.  

High Rise 

High Rise was a solo piece by Hawke’s Bay raised actor 
Cameron Jones and was a unique opportunity for him 
to present this intimate and compelling one man show 
as part of our Festival. His work is based on his father’s 
life, a true story of an Auckland property developer 
in the mid-eighties. The performance was staged for 
two nights in the old print room of the former Herald 
Tribune building and sold out both nights receiving 
standing ovations. 

“He is mesmerising. Story telling that is intense, 
funny and emotional. Superb one man show.”
Audience feedback, High Rise 

Each year the festival finale is a highlight for seasoned 
festival goers and this year we presented, Ben Throp, 
a local musician from Te Awanga with his band 
The Intimate Strangers with their show Under the 
Influence. This work featured new interpretations 
of iconic songs alongside original songs that were 
inspired by these songs. 

“A fitting end to the first half-decade of the Arts 
Festival, and a promise of things to come.”
The Hook Review, Under the Influence 
 

The Human Project   
And The Earth Shifted Beneath My Feet

The Human Project is the brainchild of two Hawke’s Bay 
women, Champa J Maciel and Sophie Jean Follet, who were 
joined in 2019 by dancer and choreographer Pippi Jane.

And the Earth Shifted Beneath My Feet was 
performed in three outdoor locations and was an 
intimate conversation between physical theatre, 
contemporary dance, spoken word and sound. Bringing 
to life the real stories of migrants and their children and 
grandchildren creating a platform for the real voices of 
real migrant women to be heard. 

It amplifies their stories and shares them as real, visceral 
experiences, set against a movement and sound scape 
that immortalises the experience in our bodies. 

High Rise

Celebrating  
Local Artists
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“They end with a rhythmical samba, an explosion 
of joy – testament to the healing power of artistic 
expression. Permeating all is a deep sense of working 
through, of working out, of stretching back through 
their disparate but intertwined lineages to express 
the experiences of the past in order to pave the way 
for the limitless potential of the future.” 
Rosheen Fitzgerald, Hook Reviewer, The Human Project

 

Come Home When the Lights are On 

Puti Lancaster has journeyed through four of our Festivals, 
telling stories of the Heretaunga Plains. She began in 
2016 with Edge of Raindrop, just as the water crisis 
hit Havelock North. In 2017, The Contours of Heaven, 
stunned audiences and has gone on to win numerous 
awards and performed to critical acclaim in New York in 
early 2020. In 2018, Freedom is Behind my Breath, delved 
into the story of a local whānau. In 2019, Puti worked 
alongside Spaces>in< Between & Iwi Toi Kahungunu, to 
take the wishes from the audience of Freedom is Behind 
my Breath to create an installation piece named, Come 
Home When the Lights are On. This installation builds 
on those shared wishes. It was an invitation to the people 
of Hawke’s Bay to listen, read and share their experience 
of home and their wishes for their own whānau. It was 
presented in Napier, Hastings and Havelock North as an 
interactive pop-up installation piece.

Scena Part 2 

This was the third of three works featuring local youth 
opera development company Project Prima Volta in 
collaboration with Festival Opera under the leadership 
of José Aparicio and Anna Pierard. 

Battle of Hastings, Poetry Slam 

The Festival has supported Motif Poetry in 2018 to 
launch an extensive schools programme supporting 
secondary students to write and perform poetry. This 
continued in 2019 culminating in a fantastic regional 
Hawke’s Bay Poetry Slam as part of the Festival 
programme where the winner was invited to perform at 
the National Poetry Slam. 

And the Earth Shifted Beneath My Feet
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New Zealand Showcase

The programming of New Zealand work is a mixture 
of both established and emerging talent and covers 
a range of genres. This year the focus was on theatre, 
music and comedy, our three most popular genres. 
This was made possible by working in partnership with 
other regional festivals and Tour-Makers to enable the 
best of New Zealand work to be available as part of our 
Festival line-up.

Both Sides Now
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NZ Theatre and Comedy 

Theatre is our most popularly requested genre 
in our audience surveys, and we had a range of 
pieces targeted at different audience groups and 
geographically spread. 

Michael Hurst along with Shayne P. Carter brought 
An Iliad to the MTG in Napier. Hurst as the poet and 
Carter as his muse brought an intimate and skilful 
performance to the stage as only seasoned performers 
of their calibre could do. 

The Bookbinder performed at Paisley Stage in Napier 
by Trick of the Light Theatre company, was an early sell 
out and we were able to add a second show which also 
sold out. This was aimed at theatre goers age 8+ and 
there was a lovely mix of family and adult audiences that 
enjoyed a beautifully staged, simple, yet delightful story. 

Rants in the Dark, a comedy around motherhood 
performed at the Blyth Performing Arts Centre, was 
aimed largely at parents and grandparents, and more 
specifically women. 

 

“This show was honest, realistic and  
hilarious. So much fun. Strong story including 
emotions a woman can relate to as a mum. Loved it.”
Audience member Rants in the Dark, via facebook 

NZ Music 

The Topp Twins and Dave Dobbyn are both 
synonymous with New Zealand culture stretching 
over four decades. Both shows sold out early on and 
brought a new audience of people to the Spiegeltent 
familiar with these iconic performers, but who may not 
have previously attended a festival show. 

Reb Fountain as part of a regional tour featured songs 
from her latest album and Julia Deans performed 
Both Sides Now a tribute to Joni Mitchell. Both are well 
known and established New Zealand singer/ songwriters 
who continued to build their loyal following in Hawke’s 
Bay with their stunning shows at the 2019 festival.  

The Blackbird Ensemble under the leadership of 
composer and musician Claire Cowan and supported 
by Tour-Makers as part of a national tour, presented 
Björk: All is Full of Love. It was an unique and inventive 
offering showcasing the various talents of Anna 
Coddington, Priya Sami and Mara TK, that worked 
incredibly well within the Spiegeltent setting. 

The Bookbinder

“How lucky to see them in my 
own back yard. Haven’t laughed 
so much in ages.” 
Audience member from  
Topp Twins, Festival Survey 2019

The Topp Twins



Cellfish

“It holds its audience, it stimulates post-show 
confab, but best of all it’s a darn good yarn with 
characters who inhabit heads and hearts long 
after the poroporoaki.” 
Jess Soutar Barron Hook Reviewer
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Māori and Pasifika works 

Presenting Māori and Pasifika works has been a 
consistent programming theme throughout the first 
five Festivals. These works have explored the tensions, 
the untold stories, the triumphs and the strength of 
human spirit. This year was no exception with two 
pieces of work from incredibly talented performers. 

Meremere was a beautiful, intimate and moving 
performance by Rodney Bell and his story of being 
homeless in San Francisco. It was a powerful story told 
with such mana and heart, that was cleverly staged and 
captivating throughout. 

Cellfish presented by Taki Rua Theatre company was a 
stunning piece of theatre that is bold in subject matter, at 
times light and funny and other times dark and shocking.

 

 
“A powerful and moving story told  
through innovative sets, lighting,  
music and the power of the human spirit.”
Audience member Meremere, Festival Survey

  
 

 
 
 
 
“Cellfish was amazing! Quite a clever and  
engaging portrayal of the characters especially  
in the prison environment. It left me with quite  
an impression – eerily familiar yet at the same time,  
a world away. I work at the prison so I could make 
sense of many of the characters.” 
Audience Member Cellfish, Festival Survey

Meremere

Meremere



Limbo

“I found Limbo so 
entertaining and 
spellbinding, an incredible 
performance by some very 
talented artists.”
Audience Member LIMBO, Festival Survey
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International Programming 

The Spiegeltent as a venue lends itself beautifully to 
international acts and there is nothing more magical 
than delighting Hawke’s Bay audiences with world-
class performance on the Village Green in Havelock 
North. Our international flavour saw acts from Australia, 
Germany, France, Scotland and the USA. 

As part of our strategy to grow new audiences for 
2019, we chose to bring Limbo as headline show to 
the Festival. It was a significant undertaking for a still 
establishing Festival but one that brought people out in 
large numbers over the five nights. Five shows became 
six as we added a late-night show on the Friday night 
and five of those six shows were at capacity. The 
show delivered to an incredibly broad audience and 
it became the talk to the town for that first week with 
over 3,200 people attending the show.

Australia based Alma Flamenca with Ida Y Vuelta was 
an exclusive performance for the Harcourts Hawke’s 
Bay Arts Festival featuring 9 musicians and dancers 

and it really did bring the world stage alive. The 
international collaboration presented the emotive 
Andalusian art of live flamenco music, song and dance, 
celebrating its mosaic of cultural connections from 
the subcontinent Indian roots to contemporary Latin 
American influences. 

Greg Copeland (US) and Steve Gillies (G) took us on 
an up close and personal acoustic blues, roots and 
soul journey. Greg played homage to the originals and 
forefathers of the blues, woven into his own material 
with Steve Gillies playing the acoustic and resonator 
steel guitar and blues harp. 

Shooglenifty absolutely delighted audiences with 
their unique Scottish fusion music that had so many 
of our audience up and dancing the night away. The 
Spiegeltent was alive and full of energy.

Splash Test Dummies from Australia were a last 
minute replacement for cancelled show Kaput and 
delighted our family audiences with their good humour 
and brilliant array of catch-your-breath stunt work, 
acrobatics, juggling and the side-splitting, slapstick 
comedy for which the Dummies are famous.

Bringing the 
World Stage  
to Hawke’s Bay

“The shows we attended were awesome loved  
them all but especially loved the delight my 
Granddaughter got from attending Splash Test 
Dummies she wears the t-shirt with pride.”
Audience member Splash Test Dummies, Festival Survey

Splash Test Dummies



Shooglenifty

“Shooglenifty was awesome. 
It was the first time I’d 
experienced nipple-chafing 
due to a combination of 
exuberant dancing, sweat and 
a merino t-shirt. In future I’ll 
know to vaseline-up for acid 
croft dance bands.”
Audience member Shooglenifty,  
Festival Survey
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Readers and Writers 

The focus of the Readers and Writers has been to create 
a diverse range of opportunities for audiences to engage 
with New Zealand and International authors writing 
across perspectives, genres, landscapes, genders, races 
and cultures. We have focused on presenting writers who 
will challenge our audiences, discussing the issues of our 
times with erudition and eloquence.

The 2019 Readers and Writers programme reached 
about 500 people and achieved discussions around 

In Conversation

identity with sessions They Are Us, and Cook or 
Crook? These sessions were provocative, achieving 
their aim to create discussion and challenge accepted 
thought. The poetry session brought together three 
poets with much to say on gender diversity and racism 
in a session that looked at poetry as a form of protest, 
introducing a new way of seeing the form for many 
of the audience. And finally bringing a crime writers 
session into the mix engaged yet another audience 
who appreciated a light-hearted look at the genre. 

Caption

Above: Crime Fiction Down Under.  
Below: Busy Brains, Calm Lives.  

Photos: Di Morris.
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To complement our 42 ticketed events, the Festival 
has developed a range of ways that audiences are able 
to engage for little or no cost. This has activated and 
developed certain spaces or audiences through the 
region and an estimated 10,00 people engaged with 
the Festival this way. 

White Night 

White Night, now in its third year, is a collaboration 
between the Festival, Napier City Business Inc, Napier 
City Council and Indelible Film and Video. 

White Night is a celebration of arts in many forms in 
the Napier Arts Precinct that attracted thousands of 
people to see live bands, including iconic performance 
duo Pitch Black, street performances, interactive 
events, digital projections and the popular laser show. 
Alongside this, 11 galleries threw open their doors with 
specially conceived exhibitions and curated spaces. 
It is a street festival focussed around the arts quarter 
in Napier and combines the opening of galleries with 
street performances. 

All of the venues were delighted with the large number 
of people attending, many of whom are not regular 
gallery visitors. White Night also supports the evening 
economy for many businesses within the Napier CBD 
with some businesses reporting their single largest take 
of the year. 

“White Night entertainment was brilliant.  
Just gets better every year.”
Audience member White Night, Festival Survey

Waiohiki Arts Village 

Waiohiki Creative opened its doors for the second 
year running as part of the Festival. This is a thriving 
arts community and throughout the Festival they 
programmed a series of events to engage the local 
community to come along to be part of the work. 

As part of the offering in 2019, the huge wood-fired kiln 
was fired up for the first time in three years and this ran 
throughout the Festival. 

“It is three years since the big brick kiln at  
Waiohiki Creative was last lit and it’s a major  
event in the ceramics community. In addition to  
wood collecting and stacking it has taken more  
than two weeks now – a week to prepare for the  
firing, the three days of temperature building and 
another week to cool. Potters from around the Bay 
have been helping out over this period, we are all 
dead keen to be part of it, but most have little or 
no experience in this method of firing, as it is so 
infrequent. We are learners, watching and help  
where we can between work and other 
commitments.”
Kay Bazzard potter and Hook reviewer 

Culture Canvas 

Culture Canvas was a pilot project to create murals in 
the heart of Hastings 

Led by prominent local mural artist, Cinzah Merkens, 
Culture Canvas transformed three prominent Hastings 
CBD walls into world class works of art celebrating our 
ethnic diversity within Hawke’s Bay. 

Cinzah said, “Working with murals breathes life and 
art into places that we might not normally notice or 
just walk past. While the work is being created, the 
artists enjoy interacting with the community and we 
encourage people to stop by and chat, ask questions 
and be curious about public art and the impact it 
has on an urban environment. I’m very happy to be 
collaborating with Harcourts Hawke’s Bay Arts Festival 
to deliver a series of powerful thought-provoking 
artworks, murals that create a sense of identity and 
celebrate our regions thriving diversity.”

Visual Art 
Hastings Community Art Gallery 

As part of the Festival, Ricks Terstappen exhibited 
Sjroefkanellie which means a little bit of everything. 
This exhibition reflected the collaborative, playful and 
wide-ranging creative output and lasting impact of one 
of Hawke’s Bay’s favourite artists. It was a wonderful and 
popular exhibition with many of Rick’s works being sold. 

Free, Family  
and Community
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Waiohiki Creative

White Night White Night

Culture Canvas
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The education programme continues to develop and 
support the performing arts in our region, and this 
year our programme reached 10,824 young people. It 
reached both primary and secondary school students 
with age and curriculum appropriate offerings to 
inspire, engage and create opportunities. 

“The true purpose of arts education is not  
necessarily to create more professional  
dancers or artists. It’s to create more  
complete human beings who are critical  
thinkers, who have curious minds and who  
can lead productive lives.”
Kelly Pollock 

Festival to Schools

The Festival to Schools model is now an anticipated 
programme for students to attend a high quality 
national or international performing arts experience. It 
is now added to their calendar as a must-do activity at 
the beginning of the year.

The ‘in Schools’ and ‘in theatres’ programme built 
strong relationships with Harcourts Agents to support 
students to see theatre performances. We had 22 
Harcourts Agents sponsor 21 Schools to see a variety of 
different shows.

The ‘in theatres’ offering, allowed the Festival to 
deepen our relationship with Principals and teachers. 
There were four shows offered including Meremere, 
The Bookbinder, Splash Test Dummies and Cellfish 
focusing on Primary to Senior Secondary.

The ‘in Schools’ programme has become a huge 
success with a workshop model for selected classes 
and/or a full school performance. 

Education  
Programme

Festival of Youth

The Festival of Youth received funding from Creative 
New Zealand’s Toi Rangatahi fund. This saw 240 
students from 18 schools create a performance of 
their choice directed by experienced directors in their 
school environment. The theme this year was ‘Identity’ 
and allowed students and teachers to explore who they 
are and what their community means to them. They 
all came together for one day at the Napier Municipal 
Theatre and put together a moving performance which 
was run by this year’s ambassadors and supported by 
HBAF arts educators and directors.

Ambassador Programme

The continued Furnware sponsorship allowed the 
Ambassador Programme to expand to create a 
performance in the festival. We had 45 students 
audition for the programme and 20 selected to 
represent the Festival. A performance was written by 
Daniel Betty called Beneath the Surface and directed 
by Lisa-Jane Easter. The piece combined music and 
Shakespeare in a modern context and really allowed 
the young people to explore different characters and 
the interplay between them and was well received by 
the audience.

Beneath the Surface
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Marketing and 
Communication

The Festival Brand 

The identity of the Festival is now well established and 
remained as the supporting emblem to the strong 
image-led campaign. 

With Limbo headlining the Festival over 5 nights the 
striking images led the initial part of the campaign. 
Limbo was released for sale 4th July ahead of the full 
programme launch on 15th August. 

All coverage was within the period  
4th July-30th October.

Collateral 

•    20,000 square programmes were distributed 
throughout the region and beyond

•   15,000 Limbo DLE leaflets were distributed from early 
July onwards

•   500 A3 and A4 posters were distributed throughout  
the region

Outdoor Media 

•  32 billboards were distributed across the region 

•  39 street flags in Hastings and Havelock North 

•  75 street flags in Napier plus 5 large roundabout flags

•  Large airport billboard and hoardings posters  
and inside the arrivals hall 

•  Large billboard in Clive 

Radio

•  2,500 x 30 sec The Hits, Coast, Newstalk ZB, ZM  
and Flava from 3rd July-28th October 

•  Interview with Lyn Freeman with Sxip Shirey from 
Limbo and Cameron Jones from High Rise 

•  Interview on RNZ Upbeat with Roshanne Wijeyeratne 
from Alma Flamenca 

•  Interview by Megan and Adam on the Hits Hawke’s 
Bay with Emily Writes 

Media Coverage 

•  2 feature articles in Living Hawke’s Bay July  
and September 

•  2 feature pieces in Kia Ora magazine July  
and October

•  22 pieces in HB Today including Vibe and Indulge 
Magazines

•  Village Press, Hastings Leader and Napier Courier  
5 feature stories in HN 

•  The Listener featured a story on Shooglenifty as well 
as a Festival round up piece alongside it

•  Event listings in Good magazine  
and North and South magazine 

•  NZ Herald Sunday magazine featured piece  
on Pitsch Leiser Festival Director

•  Feature piece on The Human Project in Bay Buzz 

•  My Hastings October issue 4 page feature spread  
plus front cover

Online Coverage 

•  24 blog posts 

•  20 newsletters 

•  Vox pop shared throughout the Festival  
via social media

•  HBAF 33,791 online sessions and 112,747 page views 

•  Facebook 42,532 engagement
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Core Funder:  
Hastings District Council

Our core funder Hastings District Council have shown 
incredible commitment to the Harcourts Hawke’s 
Bay Arts Festival. Over five Festivals Hastings District 
Council have been a generous supporter and shown 
their understanding of the arts as a pathway to 
community wellbeing within the region. They saw the 
potential of the Festival to bring communities together, 
share our stories, bridge the gap between different 
communities, create a sense of place and showcase 
our unique talent in Hawke’s Bay. We truly appreciate 
their ongoing support. 

Government Funder:  
Creative New Zealand

We sincerely thank Creative New Zealand for their 
continued support and their recognition of the 
importance of developing a strong regional arts and 
culture programme in Hawke’s Bay. This support 
has given the Festival credibility from the outset 
and enabled us to deliver a dynamic and diverse 
programme of NZ work to local audiences.

Platinum Sponsor:  
Harcourts Hawke’s Bay

From the outset, naming rights sponsor Harcourts 
Hawke’s Bay has been a huge supporter of the Festival 
and embraced this event with passion and enthusiasm 
that’s second to none. In 2019, their increased support 
for Festival to schools programme supported by their 
agents allowed school students across the region the 
opportunity to see Festival shows for free within their 
school community. This initiative has shown the cross-
pollination of arts and business at its best. We would 
also like to acknowledge the significant effort Harcourts 
has put in to promoting the festival through their own 
marketing channels. Our grateful thanks go to Kaine 
and Jo Wilson and the incredible team from Harcourts 
Hawke’s Bay. 

Gold Sponsor:  
Jarden

Jarden have been very dedicated to engaging their 
clients and bring us new audiences filling approximately 
500 seats over the two weeks. We’re delighted to have 
this level of support from a local business in the heart 
of the Havelock North Village and we look forward to 
continuing this partnership in the future. 

Official Media Partner  
and LIMBO show sponsor:  
NZME

NZME enabled us to bring LIMBO to Hawke’s Bay. 
Without their vision and incredible support a show of 
this calibre just wouldn’t have been possible. NZME 
has been our one our media partner and have shared 
our vision for this event and helped spread the word 
through radio, print and digital media. Thanks to our 
partnership with NZME, we were able to deliver a 
high-impact promotional campaign via their key media 
outlets including Hawke’s Bay Today, nzherald.co.nz, 
and key radio brands - The Hits 89.5FM, Newstalk ZB 
and Coast. We also received significant added value 
through editorial, radio interviews, ticket giveaways, 
social media and web campaigns. 

Sponsors 

We are grateful to our generous sponsors, supporters, 
funders and patrons who provide funding and grants 
to support the ongoing development of the Harcourts 
Hawke’s Bay Arts Festival. We could not deliver the 
Festival without this essential support. The following 
pages acknowledge and thank those that also shared 
our vision for the Arts in Hawke’s Bay in this financial 
year to make this work possible.

Our 
Supporters 

TODAY
First with the Bay’s news
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Silver Sponsor:  
Napier City Council

Napier City Council have supported us with both 
financial and in-kind support. In particular, their support 
to bring the streets of Napier alive for White Night. We 
would be unable to run this free event without their 
coordination and promotion. Their support has allowed 
us to grow our audience in Napier over the last couple 
of years.  

 

Silver Sponsor:  
Furnware

We are delighted that Furnware continued to support 
the Education and Ambassador Programmes in 
2019. We had 20 successful Ambassadors and with 
the continued engagement of Furnware with the 
ambassador programme we were able to develop 
and grow the programme. It was beautiful to see the 
Ambassadors’ own performance Beneath the Surface 
offered as a ticketed event to the public. 

Bronze Sponsor:  
Trinity Hill Wines

New for 2019, Trinity Hill Wines really got behind the 
Festival, hosting our Festival preview event at their 
cellar door and engaging in bringing the Festival 
Garden to life. They also hosted guests during the 
Festival to launch Homage 2017, their guests went on to 
enjoy LIMBO. 

Bronze Sponsor:  
Wallace Development Company Limited

We really appreciate the ongoing support of the Wallace 
family, who have been with us since the beginning. 
We appreciate the commitment that has enabled us 
to grow and improve the Festival over the last 4 years. 
Jonathan and Maree Wallace and their family are fantastic 
supporters of the arts in Hawke’s Bay, we are grateful for 
their dedicated effort in supporting us. 

Bronze Sponsor:  
Indelible Film and Video Marketing 

We love the support that Indelible bring to us in helping 
us tell our Festival stories through film and video.

They do live, love and breathe the arts through creative 
collaboration with numerous Hawke’s Bay artists and 
they are such a natural fit to our Festival team. 

This year they wanted to be involved at a community, 
street level and were there as part of White Night 
supporting the family-friendly event.

Show Sponsor: An Iliad 
Sainsbury, Logan and Williams Lawyers 

Sainsbury, Logan and Williams saw real benefit in 
associating with the Festival and being able to host staff 
and clients to their chosen show, An Iliad.



“Limbo was AMAZING. I’m 
still carrying the experience 
with me. Stunning music 
and physical performances 
that will all stay with me for 
a long time.” 
Audience Feedback Festival Survey

Limbo
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Grants

Grants were received from the following organisations: 

Pub Charity Ltd 
Eastern & Central Community Trust 
Gwen Malden Charitable Trust 
Lottery Grants Board  
Trust House Community Enterprise 
One Foundation 
Frimley Foundation 
First Light Community Foundation 
The Lion Foundation 
Infinity Foundation Ltd 
Grassroots Trust 
Hawke’s Bay Foundation 
NZ Community Trust 
North and South Trust 

Patrons Programme 

Our Patrons Programme has allowed us to create a strong 
ambassador support with these avid Festival goers.

Pounamu Patrons 
The Mactaggart Family 
Anonymous Patron 

Platinum Patrons 
Jonathan and Cristina McHardy 
Anonymous Napier Patron

Gold Patrons 
Tara and Steve Connell 
Anne and Paddy Maloney  
Kim and Bronwynne Thorp 
Hamish and Audrey McHardy  
Katherine Halliday  
Anonymous Patron

Silver Patrons 
Judith and Wyn Drabble  
John and Betty Baker  
Ros Stewart and John Gommans  
Patsy Fraser  
Martin Fine Business Law

Bronze Patrons 
Arthur and Monica Ormond 
Belinda Ruddle 
Kate Holden  
Sandra and Mark Hazlehurst 
Michal McKay 
Jenny Nilsson – House of Travel 
Jenny Corban 
Rae Walker 
Doris and Urs Blum – Breathe Yoga  
Maria van Dien  
The Bruce Family 
Anna Jepson & Phil Williams 
Pitsch Leiser

Corporate Supporters

Thanks to our corporate supporters for their support 
of the festival which ranged from ‘in kind’ support 
to donations or discounts for essential goods and 
services.

Programme Partners

Thanks to a sharing of travel costs with two other 
regional festivals, we were able to bring an exciting 
array of international acts to Hawke’s Bay. Our thanks to:

Nelson Arts Festival 
Tauranga Arts Festival

Web Ranger

H A S T I N G S
D I S T R I C T
L I B R A R I E S
(Font = Frutiger or FreewayDemi)
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Ida Y Vuelta 
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We are a team of local enthusiasts and enablers who value 
creativity, connection, integrity and collaboration. 

The people that surround the Festival are the lifeblood of 
what makes this such a special and magical event. The 
interrelated effort of the wonderful assortment of talents, 
skills and personalities who contribute to this large event 
is what takes it from the ordinary to the extraordinary. 

The effort of our hardworking staff with the support of our 
volunteers allows the smooth running of the event. The 

core team worked tirelessly for months leading up to the 
festival, with planning already underway for 2020.

A dedicated team of 70 active volunteers worked 400 
shifts, which is in excess of 1000 hours. Duties included 
ushering, ticket scanning, carparking, chauffeuring out-
of-town artists and performers and even cleaning the 
Spiegeltent. 

Special thanks to festival photographer, Tim Whittaker, 
who freely gives his time to capture many moments in the 
Festival. Tim shot the majority of the images used in this 
document. 

Festival Team

Pitsch Leiser: Festival Director 
Andy Heast: Operations 
Kelie Jensen: Programming / Financial Management / 
Fund Development / Artist Liaison 
Rachel Chapman: Marketing Manager 
Daniel Betty: Education Programmes 
Marita McCormick-Duncan: Box Office Manager 
Kelly Vogel: Festival Coordinator 
Chris Gillies: Technical / Production Manager 
Jonathon Smith & Monique Cowern: Stage Managers 
Ani Tylee: Front of House 
Paula Black: Hospitality Coordinator 
Kate Vautier: Volunteer Coordinator 
Lyn Mackie: Administration 
Jamie Macphail & Ali Beal: MCs 
Henry Norton: Sight & Sound Services 
Max Parkes & Giselle Reid: Graphic Design, Unit Design 
Cat Haslam: Website, Webranger

Readers and Writers

Sheryl Reed: Chair, HB Readers and Writers Trust 
Carla Crosbie: Treasurer / Programming  
Josephine Carpenter, Louise Ward, Maureen 
Roache, Peter Malcouronne: Programming 
Judith McKinnon: Copywriting 
Brett Monteith: Programme Support

Arts Inc. Heretaunga Board

Andy Heast (Chair), Hamish Pringle (Treasurer) 
Josephine Carpenter (Secretary), Te Rangi Huata, 
Susan Davidson, John Eaden, Malcolm Dixon, 
Pitsch Leiser

 

Harcourts Hawke’s Bay Arts Festival – see you  
12-26th October 2020.

Back cover image: The Festival Village, Tim Whittaker.

Festival Team




